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ABSTRACT TITLE
The research proposal should be limited to 300-500 words, and should provide the following: What is the problem, issue or phenomenon to be studied; why it is important to study the problem, issue or phenomenon; how the problem, issue or phenomenon will be studied; and, who will be interested in the outcome of the study.  
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This paper template should be used for the initial submission.  In your initial submission, include author(s) information on the cover sheet only.  Authors invited to present their work at the conference will receive feedback from reviewers.  Please note that abstracts will not be included in the conference proceedings.
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